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The CEA-CNET Consumer Sentiment Indexes

The CEACNET Consumer Sentiment Indexes represent more than threefears

research into cuttingdge methods for measuring consumer expectations about the future
The indexes measure how consumers perceive the overall health of the economy and the
outlook for technology spendinddoth indexes focus on consunparception®f the

future. Theséorward lookingexpectatios provide market observers valuable

information into how consumers will likelyehaveover the pursuing months.

The CEACNET Consumer Sentimeiidexesdeclined in FebruaryOverall sentiment
as measured by the CEANET Index of Consumer Expectatiotsaeased by 4.
percent ands down 0.7 percent from a yeago.
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The CEA-CNET Index of Consumer Expectations

The CEA-CNET Index of Consumer Expectations (ICE) measures consumer
expectations about the broader economy. The index carriesimumaxalue of 300 and
a minimumvalue of 100.

Table 1: CEA-CNET Index of Consumer Expectations

2007

Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec

1808 | 176.0| 167.7| 1720 | 166.4| 173.5| 178.7| 1746 | 1727 | 170.9| 172.3| 173.4

2008

170.8] 178.6] 168.2] 165.0] 163.3] 163.4] 162.2] 165.5| 172.0] 163.7] 170.0] 167.9

2000

166.6| 166.4] 173.1] 168.5] 174.6 174.7| 165.9] 172.2] 169.3] 174.1] 165.3] 165.2

2010

120(1652) | | | | | | | | |
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1 In Februarythe CEACNET Index of Consumer Expectatiothscreased .4
percent of7.7 points

1 Consumer sentiment of thebor marketremained largely unchanged while
expectations for the overall economy anddersonal financial he#t declinedin
February
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The CEA-CNET Index of
Consumer Technology Expectations

The CEACNET Index of ConsumerechnologyExpectations (ICEneasuresonsumer
expectations abotwechnology spendinghe index carries a maximwnalue of200 and
a minimumvalue ofzera

Table 2: CEA-CNET Index of Consumer TechnologyExpectations(ICTE)

2007

Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec

854 | 865 | 81.4| 874 | 80.4| 876 | 90.7 | 808 | 806 | 87.4| 891 | 90.2

2008

790 [ 89.9]83.5] 76.7] 75.2] 79.2| 80.7] 84.4| 83.2| 76.2| 84.2 | 78.3
2000

773|684 | 67.2] 77.4] 81.1] 84.4| 76.6] 78.2| 83.0| 79.3] 93.5 | 86.8
2010

g39g20| | [ | [ | [ I | |
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1 In Februarythe CEACNET Index of Consumer Technology ExpectatiQsTE)
decrease@.2 percen, or 18 percentag@oints

1 Each component of the index declined marginally, but remain significantly higher
than the yeaago period.
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About the CEA-CNET Consumer Sentiment Indexes

The CEACNET Consumer Sentiment Indexes ajeint effort of CEA and CNET. The
Indexes are published monthly on the fourth Tuesday of each mbhéhsurvey data are
collectedeach montloy randomdigit-dial for 1,000 respondents amgeighted to be
representative of the U.S. population.

For an indepth analysisf the methodology used in tiIREA-CNET Consumer
Sentimentindes ee t he whi t €N&EgerComBlueneCEASent i ment

About CEA

The Consumer Electronics Assoamat (CEA) is the preeminent trade association
promoting growth in the $173 billion U.S. consumer electronics industry. More than
2,200 companies enjoy the benefits of CEA membership, including legislative advocacy,
market research, technical training addi@tion, industry promotion and the fostering of
business and strategic relationshi@EA also sponsors and manages the International
CESI1 Where Entertainment, Technology and Business Converge.

About CNET

CNET (www.cnet.con), a property of CBS Interactive, is where people go to discover
the latest in tech and consumer electronics. Driven by a trusted voice and a passionate
community, CNET creates an open environment for people to find and use the best
products to fitheir lifestyle. The powerful combination of CNET's awavithning news,
lab-tested product reviews, safe and spywleee downloads, and usgenerated content
give people information and inspiration to live and thrive in a life gone digital.
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Appendix |: Composition of the CEACNET Index of Consumer Expectations

The CEACNET Index of Consumer Expectations is derived from three compdinents
Expectations for the U.S. Economy, Expectations fodtdiEMarket, and Expectations
for Personal Financial Health. The CEONET Index of Consumer Technology
Expectations is derived from two componeintxpectations for Purchasing CE and
Expectations for Purchasing More CE.

Table 3: Expectations for the U.S. Economy

2007

Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec

39.9| 37.4| 36.9] 35.6] 32.5| 38.1] 39.7| 39.8] 35.3| 35.4| 34.9] 36.4
2008

38.2| 40.6] 39.5| 36.5| 33.6] 33.6] 34.9] 35.1] 38.5| 39.7] 41.3] 42.0
2009

41.2| 38.7| 44.1| 43.7] 46.8]| 47.8| 42.7] 43.7] 44.8] 42.1| 38.2] 41.3

41.5| 37.8] | | | | | |

Table 4. Expectations for the Job Market
2007

Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec

83.5| 85.2] 80.0] 84.5| 82.9] 82.5| 84.1| 84.5| 858 83.6| 84.8] 83.3
2008

83.5| 83.4| 81.1] 825| 81.7| 81.6] 80.7| 82.3] 81.8] 78.8] 81.9] 79.6
2009

80.5| 82.6] 78.8] 785| 78.2] 77| 77.5| 81.4] 76.2] 81.9] 78.0] 78.0
2010

81.0] 80.9] | | | | | |
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Table 5: Expectations for Personal Financial Health

2007
Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec
57.3| 53.4| 50.8| 52.0| 51.1| 53.0/ 54.9| 50.3| 51.5| 51.9| 52.6| 53.7

2008

49.1] 54.6| 47.7| 46.0] 48.1| 48.3| 46.6] 48.1| 51.7| 45.2| 46.8] 46.3
2009

44.9] 45.1] 50.2| 46.4] 49.6] 49.8] 45.7| 47.1| 48.3] 50.1| 49.0] 45.9
2010

sos| 465 | [ [ | [ | [ | |

Table 6: Expectations for Buying CE
2007

Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec
48.8| 50.3| 47.1| 50.9| 46.4| 50.0| 52.4| 46.5| 46.7| 51.3| 51.7| 50.5
2008
46.3| 52.5| 47.4] 44.4] 43.9] 46.6] 47.8] 49.7| 49.7| 45.3| 50.3] 47.4
2009
45.7] 410] 40.6| 45.1| 46.5] 49.6] 45.4| 45.6] 49.7| 48.1] 54.3] 52,5

2010
so0f 487 | | | [ [ [ | | |

Table 7. Expectations for Spending More on CE
2007

Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sept| Oct | Nov | Dec

36.6| 36.1| 34.3| 36.5| 34.0] 37.6| 38.2| 34.3| 33.9| 36.1| 37.4| 39.7
2008

33.7] 37.4| 36.1] 32.3] 31.3] 32.5] 33.0] 34.7] 33.6] 30.9] 33.8] 30.8
200

31.6] 275| 26.6] 32.3| 34.5| 34.8] 31.2] 32.6] 33.4| 31.2] 39.2] 34.3

2010

89/333 [ | | [ [ | [ | |
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